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Purpose and Objectives: 
  
 The purpose of doing this research study is to 
determine how interested in USF students are in USFʼs 
social media outlets and what could be done to make 
students more interested in the information USF has to 
share. 
 
The objectives of this research study are: 

o To determine USF studentsʼ awareness of USFʼs 
presence on social media. 

o To determine USF students level of desire and 
interest in USFʼs presence on social media and to 
understand what information USF students would like 
USF to communicate in their social media. 

o To determine what could be done to make 
participation in USFʼs current methods of social 
media (Twitter, e-mails etc.) more appealing to USF 
students. 

 
Methodology: 
 
 For this research project we interviewed eight USF 
students. Their names are Salvador, Jamie, Alyssa, Brandi, 
Eileen, Julia, Heather, and Tracey. Salvador, Jamie, Eileen, 
Julia, Tracey and Heather are all Mass Communications 
students, while Brandi is a Pre-Med student and Alyssa is 
trying to get into the nursing program. All of the interviews 
were conducted with handheld audio recorders. Seven of the 
interviews were conducted Monday March 28, 2011 on the 
USF Tampa campus and one was conducted March 26, 



2011.The interview times ranged from two- to five-and-a-half 
minutes. 
 
Results: 
 
Student awareness 
 

USF does not promote its use of social media enough 
to their students leaving a lot of them uninformed about the 
mediums they are using. Most of the students did not know 
about all of the ways that USF uses social media. Most of 
them knew about their Facebook page but not their Twitter. 
 

“I have never really seen the USF Facebook or 
Twitter.”-Salvador 

 
“I guess they might be on Facebook, I have no idea.” –

Jamie 
 
“I know they have a Facebook.”-Brandi 

 
Student Desire 
 

USF students are not interested in the information USF 
is putting out there. The students that were aware of USFʼs 
presence on social media did not seem to be interested in 
the information they have on their social media. 
 

“I donʼt really care to have Facebook status updates 
from USF. I donʼt think that would be very interesting.”-Eileen 
 

“No, I havenʼt had a good incentive to, really” (on 
following USF on social media)-Jamie 



 
“No. I have checked it out once or twice, but the 

information on it did not really interest me so I donʼt keep up 
with it.”-Brandi 
 
Mass Appeal 
 

USF could get creative and get more students 
interested and involved in their social media. The students all 
had suggestions about them using different information or 
prizes and coupons that would get them more interested in 
following them on social media. 
 

“Giveaways all day every day.” –Tracey 
 

“They could put some interesting information out there.” 
–Eileen 

 
“Create contests for involvement in the pages” –Julia 

 
 While a majority of the students interviewed knew of 
some way that USF participated in social media they did not 
know about all of them. USF needs to make their students 
aware of their social media presence. A good way to do this 
would be top e-mail students about what sights they are then 
send them e-mails when they have updated the information 
on their Twitter, Facebook etc. 
 

USF needs to get the people who already know about it 
more interested in it, because then they would create good 
word of mouth which would help more students become 
aware of their social media presence. From our research 
ways they could do this would be to start putting out 



information about school events, changes in school policy, 
schedule and curriculum. All of the students interviewed 
agreed that USF could get people more interested in the 
information they are putting out there if they were to start 
offering prizes and coupons to the people who follow them.  
 
 The students also felt that if the information was 
directed more specifically at them, their major, a sport that 
they play or an organization that they are a part of then they 
would be more interested in receiving updates and more 
prone to follow them on a regular basis. Even if USF were 
putting out information that the students wanted to see the 
students agreed that they would not want USF bombarding 
them with updates. So we would suggest that they have 
scheduled updates for twice a week. However, if it were 
about a schedule change that would cause students to need 
to know about classes being cancelled then they should 
update it then as well.  
 
 Some of the students felt that USF should get involved 
with Foursquare. They also felt this would be an easy way 
for them to start doing prizes, because then they could do 
promotions like ʻcheck in on campus and get a free Bulls tee 
shirtʼ. Overall USF has gotten off to a good start with social 
media but if they were to make a few changes then they 
could be much more successful with it.  
 
 
 
 
 
 
 



Interview Guide  
 
1. Do you know how USF uses social media? If yes which 

sites? 
 
2. Do you follow USF on any of these mediums? 
 
 
3. What kind of information would be helpful to you? What 

about school events? What about schedule and 
curriculum changes? 

 
4. How often would you want to receive information and 

updates from USF via social media? 
 
5. Is there a medium of social media that USF has not 

tapped into that you would like to see them participate 
in? 

 
6. What could USF do to get you more interested in the 

information they are putting out there? 
 
7. What kind of incentives could USF offer to make reading 

their social media more interesting to you? Would 
discounts at school events help? Would prizes help? 

 
8. If USF segmented the information on their social media 

would you be more interested in it? How would you want 
it segmented (by major, sports played, organizations 
participated in etc)? 

 
 



Interview Transcripts 
 
Alyssa Kranjec 
 
Courtney: My name is Courtney and I am interviewing Alyssa 
Kranjec. Alyssa, do you know how USF uses social media? 
 
Alyssa: I know they have a Facebook page and a Twitter. I 
also receive a lot of information from them on my e-mail. 

 
Courtney: Do you follow them on any of those mediums? 
 
Alyssa: I donʼt have a Twitter account so I donʼt follow them 

on there but I check out their Facebook page 
sometimes.  

 
Courtney: What kind of information would be helpful to you? 
 
Alyssa: Information about scholarships, internships and on 

campus jobs would be really helpful. 
 
Courtney: What about school events or schedule and 

curriculum changes? 
 
Alyssa: I suppose that information would be helpful to have 

as well. 
 
Courtney: How often would you want to receive information 

and updates from USF via social media? 
 
Alyssa: Well I wouldnʼt want them bombarding me 

constantly, so I guess like twice a week or as needed. 
 



Courtney: Is there a medium of social media that USF has 
not tapped into that you would like to see them 
participate in? 

 
Alyssa: I think that they should set up a Foursquare account. 

That way students could check in on campus and see 
who else is near there.  

 
Courtney: What could USF do to get you more interested in 

the information they are putting out there? 
 
Alyssa: They could break up the information by major or 

activity. 
 
Courtney: What kind of incentives could USF offer to make 

reading their social media more interesting to you? 
Would discounts at school events or prizes help? 

 
Alyssa: I think offering free food on campus or discounts at 

school events would make me want to check their 
Facebook page more often. 

 
Courtney: If USF segmented the information on their social 

media would you be more interested in it? How would 
you want it segmented (by major, sports played, 
organizations participated in etc.) ? 

 
Alyssa: I think it would be more interesting for me if I knew 

the updates I would be reading would apply to my 
major.  

 
 
 



Brandi  
 
Courtney My name is Courtney and I am interviewing Brandi 

McKelvey. Brandi, do you know how USF uses social 
media?  

 
Brandi: I know they have a Facebook. 
 
Courtney: Do you follow them on it? 
 
Brandi: No. I have checked it out once or twice but the 

information on it did not really interest me so I donʼt keep up 
with it. 

 
Courtney: What kind of information would be helpful to you? 

What about school events and schedule and curriculum 
changes? 

 
Brandi: I suppose if they had information about school 

events and curriculum changes I would be more likely to 
look at their updates. 

 
Courtney: How often would you want to receive information 

and updates from USF via social media? 
 
Brandi: If they changed the kind of information they put up 

then probably a few times a week, but if not then never. 
 
Courtney: Is there a medium of social media that USF has 

not tapped that you would like to see them participate in? 
 
Brandi: No.  



Courtney: What could USF do to get you more interested in 
the information that they are putting out there?  

 
Brandi: They could put up information that is actually 

interesting. 
 
Courtney: What kind of incentives could USF offer to make 

reading their social media more interesting to you? Would 
discounts at school events or prizes help? 

 
Brandi: Prizes would be cool and if I knew they were offering 

coupons on their Twitter I would probably open an account 
and follow them just to be able to get them. 

 
Courtney: If USF segmented the information on their social 

media would you be more interested in it? How would you 
want it segmented (by major, sports played, organizations 
participated in etc.)? 

 
Brandi: I would like it if they segmented it by organizations 

and majors.  
 

 
Salvador 
 
Casey: Do you know how USF uses social media? And if so, 

which sites? 
 
Salvador: No, I actually donʼt. Iʼve never really seen the USF 

Facebook or Twitter or anything like that. I just seen the 
website 

 
Casey: Do you follow USF on any of these mediums? 



 
Salvador: No, not really. Like I said, Iʼm not aware of any of 

them. 
 
Casey: What kind of information would be helpful to you? 
 
Salvador: I guess, all the events going on on campus. Maybe 

something from our own advising to tell us when advising is 
and when appointments can be made and things like that. 

 
Casey: How often would you want to receive information 

updates from USF via social media? 
 
Salvador: Well I donʼt know if I would want them blasting my 

Facebook or anything like that. But it would nice if once in a 
while they had something new, because it doesnʼt always 
show up on your Facebook feed. I mean it would be good if 
they do it where we could go and check and make sure 
they update it enough to make it worth checking, at least 
every week or so. 

 
Casey: Is there a medium of social media the USF has not 

tapped into that you would like to see them participate in? 
 
Salvador: Like I said I havenʼt really seen that many. I think it 

would be cool to have a Facebook, make a group or a 
company profile, just put the little things on there that are 
going on and also Iʼm trying to think if it would work with 
Twitter but I donʼt know. It would actually if it was just one 
Twitter that all the events on campus would come on there 
and theyʼd update it. Because a lot of events are going on, 
on campus all the time. So that would be a good place to 



find information about it and stuff instead of having to go to 
all these different organizations. 

 
Casey: What could USF do to make you more interested in 

the information they are putting out there? 
 
Salvador: Just put it out there really. Just make me aware 

that itʼs there and I would probably go and look at it. 
 
Casey: What kind of incentives could USF offer to make 

reading their social media more interesting to you? 
 
Salvador: Maybe… I canʼt really think of any incentives. I 

was just thinking about all the events a stuff that are going 
on, on campus. Maybe just make sure we know everything 
like if there is free food and things students like. I think 
thatʼs incentive enough, just giving us the information that 
we need. 

 
Casey: Would discounts at school events help? 
 
Salvador: Yeah, of course. Weʼre college students. I donʼt 

think many of us have that much money at this time in our 
lives so any discounts we could get would really help us 
out. 

 
Casey: If USF segmented their information on their social 

media, would you be more interested in it? 
 
Salvador: I kind of want it to come through a central voice 

that way I can look at everything cause I think there are a 
lot of things that many of us are interested in. It would be 



nice to just, one stop shopping, just go to one place and 
find all of our information. 

 
 
Jamie 
 
Casey: Do you know how USF uses social media? And if so 

which sites? 
 
Jamie: This is my first year at USF so I am still getting 

familiar with all the stuff, Iʼm a transfer student. The gmail 
app, Iʼve been able to keep contact with my groups through 
that. Weʼve already scheduled a few time where we could 
meet up with that. I guess they might be on Facebook, I 
have no idea. 

 
Casey: So you donʼt follow any of these media sites? 
 
Jamie: No, I havenʼt had a good incentive to really. 
 
Casey: What kind of information would be helpful to you if 

you used these sites? 
Jamie: Iʼm not sure. 
 
Casey: What about school events? 
 
Jamie: Yeah, I mean they already have a good resource for 

looking up school events. Maybe if I had something like 
Twitter. Maybe if you had the USF app on your phone. 

 
Casey: What about schedule and curriculum changes? 
 
Jamie: Sure. 



 
Casey: How often would you want to receive information 

updates from USF via social media? 
Jamie: I usually turn all that stuff off, so for me personally I 

wouldnʼt like that stuff. 
 
Casey: Is there a medium of social media that USF had not 

tapped into that you would like to see them participate in? 
 
Jamie: They tapped into the android app, and they might 

have one on the iPhone too. I would like to see them work 
on that more. Right now you can see what classes you 
have and its hard. There should be a way they could tap 
into where you are on campus, because Iʼve already gotten 
lost a bunch of time, this is my first year so if they had a 
better way of tracking where youʼre suppose to go for your 
classes. Maybe being able to access blackboard on the 
phone, that would be awesome if you could do that. 

 
Casey: What could USF do to get you more interested in the 

information they are putting out there? 
 
Jamie: Iʼm not sure. 
 
Casey: What kind of incentives could USF offer to make 

reading their social media more interesting to you? 
 
Jamie: Again, Social media for me, you have to be really 

interested in the subject. So if you found something that 
appealed to me, but a lot of the times it comes off as trying 
too hard. When they do that stuff I kinda ignore it so I donʼt 
know maybe if they could find a way that wasnʼt so try hard. 

 



Casey: Would discounts at school events help? 
 
Jamie: Maybe, depends on what type of events and what 

type of discounts they are offering. Maybe the book fair 
stuff, like discount on books. 

 
Casey: If USF segmented their information on their social 

media, would you be more interested in it? 
 
Jamie: Yeah, just make it easier. Sometimes when you do 

that it makes it easier. But then sometimes when they 
segment it too much it can be kinda confusing, youʼre not 
sure where youʼre suppose to go and I ran into problems 
like that when I was trying to register before I knew how to 
do anything. Yeah than could help, but that also could be 
deterred. 

 
 
Heather 
 
LaTahyana: My name is LaTahyana and Iʼm interviewing 

Heather Gentry. Heather do you know how USF uses social 
media? 

 
Heather: Iʼm not sure how they use it other than on 

Facebook. Iʼm pretty sure they have Twitter too, but I donʼt 
use Twitter. 

 
LaTahyana: Do you follow them on Facebook? 
 
Heather: Yes I do. 
 



LaTahyana: What kind of USF social media information 
would be helpful to you? 

 
Heather: I donʼt know. Different events, which they do post 

on Facebook. I think just out giving news about the school 
is important. 

 
LaTahyana: What about schedule and curriculum changes? 
 
Heather: I follow the arts, so if they post that stuff, like if you 

follow like your college that would be important but if Iʼm 
following USF in general and theyʼre talking about like the 
science department, I mean, Iʼm not really going to follow 
that. If you had your individual college, that would be 
important. Which they donʼt do that on the arts program we 
just do get e-mails about curriculum changes. 

 
LaTahyana: Now, how often would you want to receive 

information and updates about USF using social media? 
 
Heather: Well weekly. Like if you get too much like every day 

you get different stuff youʼre not going to be able to process 
everything. Say about maybe once a day if you have 
anything thatʼs important but I mean as much as they need 
too. Not all the time. 

 
LaTahyana: Is there a medium of social media that USF has 

not tapped into that you would like to see them participate 
in? 

 
Heather: I donʼt think there is. Facebookʼs the pretty big one. 

I donʼt even know a lot of kids that follow Twitter. I think 
Facebook is the big one on this campus.  



 
LaTahyana: What can USF do to get you more interested in 

the information they are putting out there?  
 
Heather: Iʼm not sure, I mean, I really donʼt know how they 

can make it more interesting.  
 
LaTahyana: Say like different concerts, night events, 

anything like that? Anything dealing with parking? 
 
Heather: Yeah, I guess like if they could do events, but I 

donʼt really go to those types of things. If it was something I 
was interested in I would.  

 
LaTahyana: What kinds of incentives could USF offer to 

make their social media more interest to you?  
 
Heather: I donʼt know, better headlines maybe? I donʼt know. 
 
LaTahyana: What about like incentives like discounts at 

student events, prizes? 
 
Heather: I would totally go for discounts. They give me 

discounts I would gladly follow. I know I get e-mails about 
10% off from the bookstore, but I donʼt really go into the 
bookstore that often. But stuff I could use anywhere on 
campus that would be something; That would be good. 

 
LaTahyana: Now, if USF segmented the information on their 

social media would you be interested in it? Like major, 
sports, or something like that. 

 



Heather: I think that would be a way for more students to 
follow, because some would probably not want to follow 
USF in general but if it was their college or something 
theyʼre interested in, they would be more likely to follow. I 
follow the arts the college so, I mean, Iʼm more interested in 
that. I donʼt know if they have one for Mass 
Communications. I would follow just the college because 
thatʼs stuff thatʼs important to me so I think that would be 
definitely for something for them to consider. 

 
LaTahyana: Well thank you so much Heather, I really 

appreciate it. 
 
Heather: Youʼre welcome.  
 
 
Tracey 
 
LaTahyana: Hi my name is LaTahyana and I am interviewing 

Tracey with Mass Comm. 
 
Tracey: Yes, Iʼm with Communications and Mass Comm. 
 
LaTahyana: Okay Tracey, I just want to ask you a couple of 

questions, basically just to see if you are aware of USFʼs 
social media websites. Now, do you know how USF uses 
social media? 

 
Tracey:  Yes and no. 
 
LaTahyana: If yes then what sites? 
 



Tracey: Facebook, for instance, I know that they have a 
bunch of USF groups such as USF Athletics, USF 
Bookstore, USF etcetera, fill in the blank, and you can go 
on Facebook and like it, for instance, and they expel a lot of 
information about stuff like that like that particular group 
that youʼre liking and they give you a whole bunch of 
information and things like that.  

 
LaTahyana: Ok, do you follow USF on any of these 

mediums? 
 
Tracey:  I do. I do follow USF Athletics. I just started following 

them yesterday. I follow the school in general and there 
might be one or two other ones. 

 
LaTahyana: Now, the next set of questions is to determine 

USF studentʼs desire and interest of USF presence on 
social media and to understand the information USF 
students would like USF to communicate in their social 
media. What kind of information would be helpful to you? 

 
Tracey: I have no idea. When it comes to things like that, I 

have an alternative message to finding out via e-mail or 
something like that so I go to those sources before I dwelt 
with it in social media. 

 
LaTahyana: What about school events? 
 
Tracey: School events? I say Iʼm pretty much torn um once 

again through email they have notable news. Things like 
that, but I guess through Facebook that would be a good 
way to communicate with whatʼs going on, because I would 



be more likely to pay attention to it more than all the e-
mails. 

 
LaTahyana: So thatʼs through USF Facebook? 
 
Tracey:  Yes, like if I was on my Facebook and they posted 

something that was going on, I would be more likely to pay 
attention to it probably. 

 
LaTahyana: What about schedule and curriculum changes 

and using USFʼs social media websites? 
 
Tracey:  I really donʼt think those two things go together. I 

think they should be mutually exclusive. When I want to do 
things around the school Iʼm going to go to the school 
website. When I want to do it through the normal methods 
rather than go on my Facebook and schedule classes. 
Thatʼs weird.  

 
LaTahyana: How often would you want to receive 

information and updates from USF via social media? 
 
Tracey: How often? Probably few and far between. 
 
LaTahyana: Is there a medium of social media that USF has 

not tapped into that you would like to see them participate 
in? 

 
Tracey:  They only things I am really involved in are Twitter 

and Facebook and as far as Iʼm concerned they do already 
have things already, little sites set up between those two 
things so Iʼm good with just those two. I donʼt need anything 
else.  



 
LaTahyana: What could USF do to get you more interested 

in the things they are putting out there? 
 
Tracey:  More interesting information, maybe? I donʼt know 

how to answer that question. 
 
LaTahyana: What kinds of incentives could USF offer to 

make reading their social media more interest to you? 
 
Tracey:  Give-aways, all day, every day. They can give me 

free money or a free lab top or something I would totally 
take the time, go to the website and read whatever it is that 
I need to do to enter the contest or whatever. So give-
aways, always. 

 
LaTahyana: Would discounts at school events help? 
 
Tracey: School events? No. They should be free, only for 

college students. 
 
LaTahyana: Would prizes help?  
 
Tracey:  Yes. 
 
LaTahyana: If USF segmented information on social media 

would you be more interested in it? 
 
Tracey: What do you mean by segmented? 
 
LaTahyana: They set it apart basically, the information on 

the social media. Would you be more interested in it? 
 



Tracey:  Set it apart how? 
 
LaTahyana: By major sports, organizations. 
 
Tracey:  Iʼm pretty sure they already have a decent job in 

segmenting them already so itʼs up in the air. 
 
LaTahyana: So you are interested in it that way? 
 
Tracey:  Yeah, it makes more sense that way. 
 
LaTahyana: Thank you so much Tracey, I appreciate it.  
 
 
Julia  
 
DʼAnna: Do you know how USF uses social media? If yes 
which sites? 
 
Julia: I believe USF uses Facebook and Twitter; Iʼve seen 

them on both of those.  
 
DʼAnna: Do you follow USF on any of these mediums? 
 
Julia: I follow them on Twitter. I follow USF Athletics on 

Twitter, but thatʼs because I work with them.  
 
DʼAnna: What kind of information would be helpful to you? 
What about school events? What about schedule and 
curriculum changes? 
 
Julia: I think that if they put stuff out like, when they changed 

the system from using SASS to DegreeWorks… If theyʼd 



used them for that, there wouldnʼt have been complications 
for registering for classes. A lot of people donʼt know that 
they changed it.  

 
DʼAnna: How often would you want to receive information 	  
and updates from USF via social media? 
 
Julia: Every once in a while. I mean, not to the point where 

itʼs like, five times a day. If they did something like once a 
week or something, that would be good because it would 
give us updates. 

 
DʼAnna: Is there a medium of social media that USF has not 
tapped into that you would like to see them participate in? 
 
Julia: I guess they donʼt really use Facebook to the best of 

their ability. They have Facebook pages, but they donʼt 
really update them. So, if they actually updated them or 
sent out messages, they would probably be more effective.  

 
DʼAnna: What could USF do to get you more interested in 
the information they are putting out there? 
 
Julia: Either create contests for involvement in the pages to 

read, or just do something where thereʼs a bulletin letter 
that they put out. 

 
DʼAnna: What kind of incentives could USF offer to make 
reading their social media more interesting to you? Would 
discounts at school events help? Would prizes help? 
 
Julia: I think that school events and prizes would help 

because people would actually pay attention to it, like, “Oh, 



I can hang out with my friends.” Itʼs not just something on 
the computer.  

 
DʼAnna: If USF segmented the information on their social 
media would you be more interested in it? How would you 
want it segmented (by major, sports played, organizations 
participated in etc)? 
 
Julia: I think by majors would make the most sense because, 

generally, people who are in the same major have the 
same issues, so that would be the best thing. 

 
 
Eileen  
 
DʼAnna: Do you know how USF uses social media? If yes 	  
which sites? 
 
Eileen: They have Facebook and Twitter. I just know 

because I know; I donʼt follow them. 
 
DʼAnna: Do you follow USF on any of these mediums? 
 
Eileen: No, because I donʼt really care to have Facebook 

status updates from USF. I donʼt think that they would be 
very interesting.  

 
DʼAnna: What kind of information would be helpful to you? 
What about school events? What about schedule and 
curriculum changes? 
 
Eileen: Those would probably be useful. If that was actually 

what was on USFʼs Facebook page, I might actually follow 



them, but itʼs not. Iʼve seen their Facebook page. Itʼs full of 
stuff like, “This old guy is doing some more research. Woo!”  

 
DʼAnna: How often would you want to receive information 	  
and updates from USF via social media? 
 
Eileen: Well, since I donʼt follow USF… Never?  
 
DʼAnna: Is there a medium of social media that USF has not 
tapped into that you would like to see them participate in? 
 
Eileen: think there should be a USF Foursquare, so that we 

can check in around campus, especially when thereʼs free 
food somewhere. I would follow USF Foursquare to find out 
where the free food is. Or when theyʼre handing stuff out, 
like coupons or whatever… Free Stuff at USF. That should 
be the USF Foursquare account. 

 
DʼAnna: What could USF do to get you more interested in 
the information they are putting out there? 
 
Eileen: They could put some interesting information out there 

and not like, “Woo! This student is in China and hereʼs their 
blog about this small village in China!” Which is really 
interesting if youʼre in Chinese or if youʼre in China with that 
kid, but otherwise, itʼs just kind of like… Yeah. 

 
DʼAnna: What kind of incentives could USF offer to make 
reading their social media more interesting to you? Would 
discounts at school events help? Would prizes help? 
 
Eileen: Yeah, if I got a prize for following them on Twitter, Iʼd 

probably do it. At least for a little while; for the length of the 



prize. No guarantees beyond that point unless they offered 
me some sort of incentive to continue following them. Or 
they started putting stuff I actually care about on their 
Twitter.  

 
DʼAnna: If USF segmented the information on their social 
media would you be more interested in it? How would you 
want it segmented (by major, sports played, organizations 
participated in etc)? 
 
Eileen: It would probably be useful if they did it by major or 

organizations and stuff, but I donʼt know how practical that 
might be. So, if they at least segmented it to student news 
versus stuff theyʼre just putting on there for the alumni, 
because face it, tons of stuff is just for the alumni. That 
would be useful. In fact, I think their Facebook page, right 
now, is much more directed at people who are not in the 
school than people who are attending the school. Because 
theyʼre just trying to give out information to the alumni so 
they can get money. And meanwhile, the students who 
actually attend are like, “Wow, this Facebook page is crap 
because I donʼt really care about the history of that statue 
head of Martin Luther King on the YouTube channel.  

	  
 
 
 
 
 


